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KOTHUTUBHBIE META®OPLI B COBPEMEHHOM ME/THA-
JUCKYPCE

JdramoOepauena III.J1.
VYuuepcuter OpusHrai, r. TamkeHt, PecnyOnuka Y306ekuctan

B cmamuve paccmampusaomcs KOCHUMUBHbLE MexXaHu3Mbl
@dyukyuonuposanusi memaghopvl 6 cospemennom meoua-ouckypce. Cpeocmea
Maccogol ungopmayuyu aKmueHO UCHONb3VIOM KOHYENMyaibHble Memagopbl
0Nl uHmepnpemayuy  NOAUMUYECKUX U  IKOHOMUYECKUX NPOYeccos U
Gopmuposanus  00ueCmeeHH020 BOCHPUAMUS  COYUANbHBLIX coObimull. B
Uccie0o8anHuu AHAUBUPYIOMCSL Haubonee PAcnpocmpanénnvle
Memacghopuueckue — Mooeu, @yHKYyUOHUpYIOWUE 8 AH2NIOAZIYHBIX
meouamexkcmax. (Ocoboe GHUMAHUe YOoensemcsi KOSHUMUBHOU —QyHKyuu
Memaghopvl KAK UHCMPYMEHMY KOHYENnMYAAUu3ayuu CJHONCHbIX COYUATLHBIX
saenenuu. Knwoueevle cnoea: meoua-ouckypce, KOSHUMUBHAA JUHGUCMUKA,
KOHYEenmyanbHas memagopa, OUCKypc-aHaiu3, MeouaKkoMMyHUKayus.

COGNITIVE METAPHORS IN MODERN MEDIA DISCOURSE

Egamberdieva Sh.D.
Oriental University, Tashkent, Republic of Uzbekistan

The article examines cognitive mechanisms underlying metaphorical
constructions in modern media discourse. Mass media actively employ
conceptual metaphors to structure complex social realities and influence public
perception of political and economic processes. The study analyzes dominant
metaphorical models functioning in English-language media texts and
demonstrates their cognitive role in shaping audience interpretation of events.
Keywords: media discourse, cognitive linguistics, conceptual metaphor,
discourse analysis, media communication.

BBenenne. CoBpeMeHHBIH MeIUa-TUCKYpPC SIBISETCS OJHOM W3 Haumboliee
TUHAMUYHBIX  chep (yHKUMOHUpOBaHMS  s3bika. CpeacTtBa  MaccoBOM
uH(pOpMaIMU HE TOJIBKO MepeAaroT GakTUYeCKyr0 UH(POpMalnio, HO U aKTUBHO
Y4acTBYIOT B (DOPMHUPOBAHMM OOIIECTBEHHOTO BOCHPUSTHS MOJIUTUYECKHX,
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DKOHOMHMYECKHUX U COIMAJIbHBIX MpOleccoB. B cBsi3m ¢ 3TUM  0coOyIo
aKTyalbHOCTh TPHOOPETACT WCCICNOBAHWEC KOTHUTHBHBIX MEXaHH3MOB,
JeXKaIUX B OCHOBE MEIUMHOW KOMMYHUKAIUu [2-4].

CornacHo Teopuu KoHuentyainbHou wMetadopel Jx. Jlakohda u M.
Jl)xoHCcOHA, MeTadopa TpPEACTaBIIET COOOH HE TONBKO CTHIMCTHYECKOE
CpPEICTBO  si3bIKa, HO ® (GyHIAMCHTAIBHBIA MEXAHW3M  MBIIUICHUS,
MO3BOJIIONIMNA OCMBICIMBATh a0CTPaKTHBIC SIBJICHUS 4epe3 00jiee KOHKPETHBIC
KOHIICNITyaJIbHBbIE JIOMEHBI. B Meaua-mauckypce Metradopbl MCHOJIB3YIOTCS IS
VIOPOIICHUS  CIOXKHBIX  COLMAIBHBIX  MPOIECCOB W (HOPMUPOBAHUS
HHTEPIIPETAIMOHHBIX PaMOK BOCTIpUATHS uHpopMarmu [1].

Martepuanbl M MeTOAbI HCCJIAEA0OBAHMH. MarepuaaoM HCCICIOBAHUSA
MOCTY>KWJIM aHTJIOS3BIYHBIC MEAMATEKCThl M3 MEXIYHAPOIHBIX HOBOCTHBIX
ncrtounnkoB BBC News, CNN, The Guardian u The New York Times. Ananu3
MPOBOAMIICS C UCTIOJIb30BAHUEM METOJ0B KOTHUTUBHOM JTUHTBUCTUKH, TUCKYpC-
aHaju3a U CPaBHUTEIbHO-CEMAHTHYECKOTO MOIX0/1a.

[lenb uccmenoBaHus 3aKJIFOYACTCSA B BBISIBJICHUN HauOoJsiee MPOyKTUBHBIX
KOHIIENTYJIbHBIX MeTagop ¢ ONpENeICHUH HUX POJU B KOTHUTHBHOU
OpraHu3alliy Meaua-IucKypca.

Pesyabrarbl ucciaegoBaHui. I[IpoBenéHHBIM aHaIM3 TMOKa3al, 4YTO
COBPEMEHHBIN MeIa-IucKype aKTUBHO HCIIOJIBL3YET pa3Iu4vHbBIe
KOHICIITYAJIbHBIC MeTa(bOpBI, ITO3BOJJIAOIIHNEC IMpcaACTaBUTb CJIOXKHBIC
COLMMAJIBHBIC ITPOLCCCHI UCPC3 Ooiee HarJIAaHbIC 1 JOCTYIIHBIC O6paSLI.
Taoauna — KonuenryajabHble MeTagopbl B MeIUA-TUCKYPCe
Ne | KonuenryansHas | HMcxonHslit Ilenesoit noMeH ITpumep Hcrounnk

Mertadopa JIOMEH
1 POLITICS AS Boennbie [Tonutnueckas “The two BBC
WAR NEWCTBUS 6opnba candidates battled
fiercely in the
final stage of the
election
campaign.”
2 ECONOMY AS Mexanusm | OxoHomuueckass | “The government CNN
MACHINE cucrema is trying to restart
the economic
engine.”
3 INFORMATION | buomorus | Pacnpoctpanenue “False BBC
AS VIRUS uHpopManuu information
spread rapidly
across social
media.”
4 POLITICS AS Cnopt N36upatenbHbIi “The political The
COMPETITION poIiecc race is entering its | Guardian
final round.”
5 ECONOMIC Menumnmaa DKOHOMHYECKOE “The economy is | New York

RECOVERY AS pa3BUTHE slowly recovering Times

HEALING from the wounds
of the crisis.”
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JlononHuTenbHbIA aHanu3 marepuaioB The Guardian mokasbiBaeT, uToO
KYPHAIHUCTHI 4acTo ucnoib3ytoT metadopy POLITICS AS COMPETITION,
IPEICTaBIIsIs TOTUTHYECKUN MPOLIecC KaK CIIOPTUBHYIO TOHKY. Bripaxkenue “the
political race is entering its final round” dopMupyeT KOTHUTUBHYIO MOJEIH
NOJINTUYECKON KOHKYPEHIUH.

B nmy6mukanusax The New York Times mupoko mpumeHnsercs metadopa
ECONOMIC RECOVERY AS HEALING, B paMkKax KOTOPOH SKOHOMHKA
KOHLIETITYQIM3UPYETCAd KaK >KUBOW OpraHus3M, IMEPEeKUBAIONIUN KPU3HC H
MOCJIETYIOIIEe BOCCTAHOBIICHHUE.

JlanHble pe3yabTaThl JEMOHCTPUPYIOT, 4YTO Haumbojee NPOIYyKTUBHON
Mozenblo sBasiercs  Metadopa POLITICS AS WAR xkoropas IIHPOKO
UCIIOJIb3YETCs B IOJIMTUYECKOM KYPHAIUCTUKE.

Distribution of Conceptual Metaphars in Media Discourse
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Pucynok — PacnpegesieHue KOHIENTYaJbHbIX MeTadop B Meaua-IucKypce

3akimrouenue. [IpoBea€HHOE HccaeaOBaHUE MO3BOJISIET CIENATh BBIBOJ O
TOM, YTO KOHIENTyaJlbHbIe METa(ophl BBHICTYMAIOT OJHUM U3 KIFOUYEBBIX
KOTHUTHBHBIX MEXaHU3MOB OPIraHU3alMM COBPEMEHHOI'O0 MeEIHa-IHMCKypCa.
Metadopuueckoe  MoAEIMpOBAHUE  OOECNEUMBAET  KOHIETTYaIU3alHIO
CIOKHBIX  COLHMAIBHO-TIOJUTUYECKMX M JKOHOMMYECKHX  IIPOLIECCOB
MOCPEACTBOM TEpeHOca 3HaUeHUH U3 00Jiee KOHKPETHBIX U HATJIIHBIX JOMEHOB
B a0CTpaKTHBIE cPepbl OOIIECTBEHHON KOMMYHHUKAIINH.

AHaJIN3 MEAMATEKCTOB BEAYIIMX MEKIYHAPOAHBIX M3JAHWW MOKa3aji, 4TO
HanOoJiee MPOAYKTUBHBIMU SIBISIOTCA MeTagopuueckue monenn POLITICS AS
WAR, ECONOMY AS MACHINE, INFORMATION AS VIRUS n ECONOMIC
RECOVERY AS HEALING. WVcnonb30BaHME JAHHBIX KOHIIENTYAJIbHBIX
CTPYKTYp  MO3BOJSET  KYPHAJIUCTCKOMY  JOUCKYpCY  HHTEPIPETUPOBATH
COLMAJIbHBIE  SIBJICHUS  4YE€pE3  YHUBEPCAIBbHBIE  KOTHUTUBHBIE  CXEMBI,
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o0ecreynBaoIIie JAOCTYITHOCTh M HArJISAHOCTb MPECTaBICHUS HUH(POPMALIMU
JUISL LIUPOKOM ay IUTOPHHU.

[Tomydennsie pe3yJbTaThl CBUACTEIBCTBYIOT O TOM, 4YTO MeTadopa
BBITMIOJHSET HE TOJBKO 3KCIPECCHUBHO-CTUIMCTUYECKYIO, HO W KOTHHUTHBHO-
JTUCKYPCUBHYIO (DYHKIIMIO, y4acTBYsSi B (POPMHUPOBAHHUU HHTEPIPETALIMOHHBIX
paMoK OOIIECTBEHHOTO BOCHPHATHs COObITHH. TakuMm oOpa3om, HCCIeI0BaHNE
KOHIIENTYalIbHBIX MeTaop B Meaua-IucCKypce TMpEeACTaBisieT co00il BakHOE
HaIlpaBJeHUE COBPEMEHHOW KOTHUTUBHOW JIMHIBUCTUKM U JUCKYpC-aHAJIN3a,
OTKpBIBAIOIIEE TEPCIEKTUBBl JUIsl JaJIbHEUMIIIEro W3y4YeHHs] MEXaHU3MOB
SI3BIKOBOTO KOHCTPYHUPOBaHUSA COIMAIbHOM peanbHOCTH B
MEMaKOMMYHUKAIIIH.

Jluteparypa.

1. Lakoff, G. Metaphors We Live By / G. Lakoff, M. Johnson. — Chicago :
University of Chicago Press, 2003.

2. Fairclough, N. Media Discourse / N. Fairclough. — London : Edward
Arnold, 1995.

3. Van Dijk, T. Discourse and Power / T. Van Dijk. — New York : Palgrave
Macmillan, 2008.

4. Egamberdieva, F. Cognitive and neurolinguistic aspects of advertising
discourse perception / F. Egamberdieva, S. Egamberdieva // International
Journal of Industrial Engineering, Technology & Operations Management. —
2024. - Vol. 2. —Ne 2. — P. 52-58.

841



